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Mehul Shah, Convener: Bharat Diamond Week a
Promising Platform for the Indian Diamond Fraternity

P

lease brief us about
the idea behind Bharat
Diamond Week – how and
why did you decide to host
such a show?
Bharat Diamond Bourse
(BDB) is probably the only
area where there is true
Unity & Diversity. We have
all had very humble beginnings and we have not
forgotten our roots. Our
focus has always been about
elevating the entire diamond
industry. In the Bourse, we
have people who don’t work
out of offices as well as really large spaces up to 50,000
sq ft used by big players. But

there is room for everybody
here. The big players can
afford to participate in any
show in the world. However,
participating in such shows
costs a lot of money. In such
shows, getting a booth is
very difficult and even if
you do, it is not at a good
location. In international
shows, the Indian Pavilion
is located in an area where
nobody visits. And even if
they participate, the target is
never achieved. So, the idea
of Bharat Diamond Week
is very simple – Let the
exhibition come here to BDB
instead of our people going

diamond to be auctioned at
Sotheby’s Upcoming Auction

l De Beers Rough Diamond
Sales at US$ 520 million for
Cycle 3, 2018

l Rosy Blue Acquires Minority
Share in Leo Schachter

l Lucara Recovers 472 Carat
Diamond, 3rd Largest Ever
for Karowe
(See page 10 for more information)

trade, operates in such a
way that is supported by the
system and tries not be a
market leader but do business within its capacity, then
there aren’t any problems.
And this is the only industry
where one businessman can
go to another businessman
for help – there are trade
bodies and the attitude of
helping and supporting is
rampant in this industry.
Most of us haven’t gone to
college or school, we have
learnt from somebody and
we are passing it on.
continued on page 2

Anoop Mehta, President, BDB

In the News
l Historic ‘The Farnese Blue’

as exhibitors
somewhere
else. This
show is not
only beneficial for the
Mehul Shah,
exhibitors;
Convener,
Bharat Diamond it is going
Week
to help the
entire fraternity in BDB.
What is the current status
of the Indian diamond
industry in India as well as
abroad?
To be very frank, diamond
business is not bad. There
are ups and downs of course
but if a company tries to be
organized, doesn’t over-

“B

harat Diamond Bourse
is the ideal place to
conduct this show as it has
maximum inventory of loose
and polished diamonds under one roof than anywhere
in the world. We are looking
at B2B visitors from international and domestic markets
who would be visiting the
show to source goods.
Our target is to connect
smaller and niche manufacturers with smaller buyers

Anoop Mehta,
President, BDB

and jewellery
manufacturers from
India and
overseas
markets. The
show will certainly give a
major fillip to
the diamond

sector MSMEs.
We already have over 120
international buyers who
confirmed their presence for

the show. Other than this,
over 150 domestic visitors
would be attending the show.
For domestic visitors, we
have a condition of the buyer
to have a GST registered
operational business.
Talking about the future,
we are looking at conducting
the show twice a year –
once in April and the other
may be around SeptemberOctober.”

VIRTUAL
DIAMOND
BOUTIQUE
IN THE OFFICE

Trade diamonds and gems:
VDB connects thousands of
buyers and sellers around the world.
B2B CONNECT FOR FREE
www.vdbapp.com

AT THE STORE

ON THE GO

US +1 212 221 0975
info@vdbapp.com
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continued from page 1
What are the facilities that
are going to be given to
the visitors and the participants who are going to be
present at the show?
It is going to be higher
than any other show in the
world. If you are in the show,
no matter who you are, tea,
coffee and snacks are going
to be given for free. We are
organizing a networking dinner for both buyers and sellers. We are offering a fully
ready booth with all facilities
so the exhibitor doesn’t have
to spend a single penny on
decoration and all booths are
going to be uniform. So midscale and small scale players
will be highly benefited by
this show. So the entire
industry is excited about this
show, and we are looking to
do at least 2-3 such shows
in a year and this is just the
beginning.

What do you think will be
the response for this show
– considering the current
situation in the Indian
market?
When you jump into an
ocean, you should always be
confident that you can swim
your way out to the shore.
We are going to do just that!
What are some of the
biggest challenges the
industry is facing currently
and what is the need of the
hour?
We as an industry should
understand the present
situation, the future as
well as the challenges we
are up against. There are
many challenges we have
to face, one being consumer
confidence. We have lots of
expectations from the DPA
to work on this challenge
but we have a lot more to
do. When ‘Diamonds are
Forever’ released in 1971,

the diamond industry grew
leaps and bounds. 35 years
later, in 2006, the movie
‘Blood Diamond’ released
and see what has happened?
So, our immediate concern
should be to promote diamonds to future generations.
We also should get organized – we are providing free
chartered accountants and
also guidance to those who
require them.
The whole industry is
currently facing the brunt
of a $1.8 billon scam. Is
this show going to boost
people’s morale?
With this show, we are
definitely aiming to change
the conversation; we hosted
cricket matches as well as
part of this show to promote
a fun atmosphere, so that
people are not constantly
talking about the same thing
over and over again.

We are the biggest victims
of this episode. This runaway
case is purely done with the
connivance of the bankers.
There are almost 7000
diamond exporters and only
100-200 players are given
bank loans. The banks don’t
want to support the SMEs
and MSMEs. The rules are so
complicated that a common
man cannot take a loan. So
far, the bankers haven’t lost
a single penny with SMEs,
so why not encourage them?
The Bourse has only honest
players and the entire industry shouldn’t be tarnished
because of one man’s actions
and the concerned parties
are not even operating from
the Bourse. Unnecessarily,
the whole industry is losing
its reputation and in fact this
is the time the Government
and bankers should come
forward to support and show
their sympathy towards us. n

BDB XI- Bharat Diamond Sports Cricket League
Champion

B

DB XI has been
crowned Bharat
Diamond Sports Cricket
League (BDSL) Champion
for 2018 Season 1 after
SRKians owned by Shree
Ram Krishna Exports lost
to them in finals, held on
the 15th April 2018.
The cricket tournament
that lasted for 8 days was
held at Wilson Gymkhana
ground in Mumbai from 8th
April till 15th April 2018.
The opening ceremony of
BDSL was held on 8th April
2018, which was graced by
GST Commissioner Vijay
Rishi (IRS), GST Commissioner Rajiv Jalota (IAS),
Bhushan Gagrani, Vice
Chairman & Managing Director, CIDCO, Dr. Surendra
Bagde, GM, BEST IAS along

with the who’s who of the
diamond industry.
Day 1 began with an
opening parade by all team
members and their owners. In total, 12 teams had
participated, which included players from companies
like Asian Star, Ankit Gems,
Bharat Diamond Bourse,
Mahendra Brothers, Blue
Star, Palanpur Samaj Kendra, Jewelex, Venus Jewel,
Shree Ramkrishna Exports,
GIA, Rosy Blue and Jasani.
Bharat Diamond Bourse
hosted Bharat Diamond
Sports League (BDSL) to
promote brotherhood,
goodwill and sportsmanship amidst its members
ahead of Bharat Diamond
Week.
(For more info see page 6 & 7)

BDB XI has been crowned Bharat Diamond Sports Cricket League (BDSL)
Champion for 2018 Season 1

12

Teams

8

days
8th April to
15th April
2018.

© IIDGR UK Limited 2015 – 2018.

IIDGR Education service
Our aim is to provide premium grading services
and retail opportunities for ground-breaking
proprietary screening instruments to the
industry - all with the aim of underpinning
consumer conﬁdence.
Continuing this approach, we are bringing
together some of the best experts from the
De Beers Group, and adding Education to the
current list of services provided by IIDGR.
Starting with the launch of three courses
targeting a variety of skills level, we aim
to provide students an exciting learning
opportunity with diamond science and
commercial application at its heart.
Teaching methods will range from course to
course. Some will be laboratory based, whilst
other will be administered via distance learning
or a blend of both approaches. All are designed
to give the best learning experience to our
students.

IIDGR
A De Beers Group Company
www.iidgr.com

For more information please email
education@iidgr.com
or visit iidgr.com
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‘Bharat Diamond Week’
will be an Excellent Networking Platform’ – Exhibitors

Vinod Jodhani,
Jodhani Brothers

Rajesh Moradia,
Arjiv Exports

T

W

his show is a great platform for mid size and
small industries to reach
out to maximum number of
potential buyers which may
not be possible for them
otherwise. Through this
we are looking at making
new contacts and letting
a larger audience to know
about our product spread. I
hope these kinds of shows
get more and better mileage
and we are looking forward
to it.

e are expecting plenty
of face-to-face interaction in this show where
we can finally put a face to
many of our clients. Many
of our client interactions
happen either over phone
calls or Whatsapp, so
Bharat Diamond Week will
be a fantastic networking
opportunity. The market
shifted from Opera House
5 years ago; while Opera
House was compact, BDB is
quite spread out. This show
will help us revive a few
relationships, those we have
lost in touch over the years.

Mayur Narola,
Narola Gems

T

his is a very good initiative by the Bharat
Diamond Bourse for
promoting our industry in
such a unique way. We are
expecting a lot of potential
customers to come and visit
this event and make this
event successful. We are
sure that this show would
definitely help SME companies. We are hoping for
a positive output from the
show.

Karan Maniar,
Karan Gems

Ashish Gandhi,
Osia Gems

I

H

am a small player and
with this show I am
expecting to expand my
customer portfolio. This is a
great opportunity to interact
with the local players as
well as people from various
parts of the world. Though
there are cut and polished
shows in Antwerp and
Israel, Bharat Diamond
Week is a unique concept
that will give a boost to the
Indian industry. This show
would also be good for the
morale in light of the recent
incidents that has impacted
the whole Indian diamond
community. This show
would help buyers as well
as sellers as there will be
immediate transaction.

Nirav Shah,
Popatlal Nathalal Shah
(P. N. Shah)

B

harat Diamond Week is
a very good initiative. It’s
a positive move as it will
increase the numbers of
buyers coming to India from
different parts of the world.
It’s a step towards making our diamond industry
a global hub. The show’s
advantage is that its being
held inside Bharat Diamond
Bourse, which has a huge
inventory of goods in one
place.

igh point of Bharat
Diamond Week is that
it’s purely a show for loose
diamonds and therefore the
entire focus would be on
promoting loose diamond
manufacturers in the country. We are primarily looking at making new contacts,
in order to generate new
business because its a great
opportunity to get in touch
with purely loose diamond
buyers, as a lot of domestic
and international visitors
are expected at the show,
we are hoping to expand
our product reach through
this show.

Nilesh Mehta,
Diasqua India Pvt Ltd

I

think customers will get to
see a lot of variety under
one roof. It is a good opportunity for the buyers and for
sellers this is a chance to
display their entire product
portfolio, which is otherwise
unknown. I think this show
will generate cash flow in
the industry and people
will bring down all their
inventory sinc access will be
easier, from the office to the
show.
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Exhibitor’s List
No

Company Name

No

Company Name

1

Popatlal Nathalal Shah

53

Venu Diamond

2

Mehta Brothers Gems Pvt. Ltd.

54

Diamille

3

Star Brillian

55

M. K.Impex Co.

4

J. B. And Brothers Pvt. Ltd.

56

Laxmi Diamond Pvt.ltd.

5

Samarth Diamond

57

Yamuna Enterprise

6

Blue Star Diamonds Pvt. Ltd.

58

Shree Krishna Exports

7

KBS Diamonds

59

Royal Diam

8

K.P. Sanghvi & Sons

60

Padmavati Exports

9

Diasqua India Pvt. Ltd.

61

Osia Gems Pvt. Ltd.

10

KGK Diamonds (I) Private Ltd

62

Rasiklal B. Shah

11

Kapu Gems

63

Sheel Gems

12

Mahendra Brothers Exports Pvt. Ltd.

64

Shasvat Diam

13

Param Exports

65

Denish Harilal Shah

14

Rishabh Gems

66

Dirgh Diamond Private Limited

15

Thumar Gems

67

Paladiya Brothers & Co

16

Parishi Diamond

68

Carbon Creation Exports Pvt Ltd,

17

Janam Corporation Pvt. Ltd.

69

Bhargovi Gems Pvt. Ltd.

18

Arjiv Exports

70

Sheetal Manufacturing Co. Pvt. Ltd.

19

Bharat Brothers

71

Narola Gems

20

Shairu Gems Diamonds Pvt. Ltd.

72

Shivam Jewels

21

D. Navinchandra Exports Pvt. Ltd.

73

Stellar Exports

22

Dassani Bros

74

Vinay Diamonds

23

Karan Gems

75

K. Girdharlal International Private Ltd.

24

Venus Jewel

76

Saheb Enterprises

25

Precigem

77

Anup Pravin Zaveri

26

M. Suresh Company Pvt. Ltd.

78

Rosy Blue (India) Pvt. Ltd.

27

The Lalit Gems Co

79

Bhumika Gems

28

Vishindas Holaram

80

Sagar Enterprises

29

Mohit Diamonds Pvt. Ltd.

81

Dirgh Diamond Private Limited

30

Ankit Gems Private Limited

82

B. Manek Exports

31

Mahima Gems

83

Amrut Gems

32

Ketan Brothers Diamondz Exports

84

Kunal Ashok Nahar

33

Dhanera Diamonds

85

Rijiya Brothers

34

N. Satish Exports Private Limited

86

Sanghvi & Sons

35

Finestar Jewellery & Diamonds Pvt. Ltd.

87

KTC Co.

36

Vaibhav Gems

88

Veer Gems

37

Shyam Corporation

89

Sun Rays

38

Dharmanandan Diamonds Pvt. Ltd.

90

Choice Diamond

39

Kantilal Chhotalal

91

Shailesh K. Shah

40

Anand International

92

Naren Gems P Ltd

41

Jodhani Brothers

93

Krinal Gems

42

Sejal Exports (India)

94

Venus Gems

43

Star Rays

95

Asian Star Diamonds Intl. Pvt. Ltd.

44

Shree Ramkrishna Export Pvt. Ltd.

96

Vishal Design Pvt. Ltd.

45

Excel Overseas Pvt. Ltd.

97

Shine Forever Diamonds

46

Karp Impex Ltd.

47

S.Vinodkumar Diamonds Pvt. Ltd.

98

Vega Jeweldiam Private Limited

48

Glaze Diam Jewellers Pvt. Ltd.

99

IDEX

49

A.S. Export

100

Sam Export

50

Falguni Gems

101

Rambhajo’s

51

Unique Gems

102

Dimexon Diamonds Limited

52

L. K. Impex Pvt. Ltd.

103

Poddar Diamond Ltd.
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BDB XI - Bharat Diamond Sports Cricket League Champion (Contd.)

Participants at Bharat Diamond Sports League Edition One Opening Ceremony
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BDB XI & SRKians revel in victory
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IIDGR Riding High On Latest Innovations

L

atest addition to their
range of IIDGR screening
and detection instruments,
SYNTHdetect is specially designed for testing
stones in mounted jewellery but can also be used
to test loose stones. This
latest device is suitable
for testing colourless to
near-colourless stones with
no lower size limit. The
various jewellery attachments allow rings, bangles,
brooches and necklaces to
be tested, and larger jewellery pieces, along with
loose stones can be viewed
in the sampling tray.
Using the principle of
time-resolved photoluminescence, an image is
viewed on a high-resolution touch screen and
a decision can be made
whether the stone is natural or synthetic.

Other than this, their new
AMS2 instrument represents
a significant technological advance in the field of
diamond melee screening. A
product of De Beers in-house
R&D team, this revolutionary measurement technique
gives a much lower referral
rate than its predecessor.
Operating at a much higher speed, the AMS2 instrument accepts a wider range
of stone sizes and shapes
with smaller minimum sizes,
yet is available at a lower
cost compared to the previous generation AMS device.
Around 99 per cent of colourless and near colourless
stones will pass and require
no further examination. The
AMS2 will refer for further
tests all synthetics and simulants and less than 1 per
cent of natural diamonds.

These referred stones can
then be looked at on the
DiamondView.
The AMS2 instrument
measures approximately
315mm (w) x 400mm (d) x
550mm (h). The machine
can be located in any type of
environmentally controlled
facility. The instrument has
a fully embedded system; no
external PC is required.
AMS2

SYNTHdetect
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World News
Antwerp

Israel

CARAT+ to return to Antwerp in May 2018

Registration Starts for World Diamond
Congress 2018

T

he second edition of The World’s Premier Diamond
Event, CARAT+, will open at the Antwerp Expo Belgium
on May 6, introducing new show features and welcoming
leading industry professionals from across the globe.
Launched for the first time in 2017, CARAT+ won the
praise of exhibitors and visitors alike with its glamorous
trade show floor and 130 leading exhibitors from 13
countries. The debut even attracted 3,000 visitors from
33 global markets, highlighting its unique industry concept and appeal among diamond specialists.
New for 2018 is a curated Coloured Gemstones
Sector, spearheaded by renowned German gemstone
supplier, Paul Wild, and a
dedicated China ‘Guest Land’, bringing leading Chinese
manufacturers and professionals from the Shanghai Diamond Exchange (SDE) to the heart of Europe. This will
culminate in a CARAT+ China Night evening event on 8
May at Antwerp’s iconic Havenhuis, famously designed by
British-Iraqi architect ZahaHadid.
CARAT+ takes place on 6, 7 & 8 May 2018 at Antwerp
Expo in Antwerp, Belgium.

T

he official website of the 38th
World Diamond Congress has
gone live, allowing participants
to register for the June 19-21
biennial gathering of the World
Federation of Diamond Bourses
(WFDB) and the International Diamond Manufacturers Association (IDMA).
The three-day gathering, organised by the Israel Diamond
Exchange, will take place at the Hilton Hotel in Tel Aviv, starting with committee meetings of the WFDB and IDMA on June
19. The first day of the Congress will also feature a tour of the
Israel Diamond Exchange and will end with a cocktail event.
The official opening of the Congress will take place on June
20, which will feature a keynote speech and guest speaker.
Following separate WFDB and IDMA working sessions and a
professional lecture, the day will conclude with a Gala Dinner.
The final day will include a panel discussion and a professional lecture before concluding with a press conference.
WFDB President Ernie Blom said the WFDB and IDMA will
have a full agenda of issues relating to their organisations and
the state of the global diamond industry.

Hong Kong

Tourists Help Increase Hong Kong’s Retail Sales

T

he value of total retail sales in Hong Kong in
February 2018, provisionally estimated at
$45.2 billion, increased by 29.8 per cent over
the same month in 2017. The revised estimate
of the value of total retail sales in January
2018 increased by 4.2 per cent over a year
earlier. For the first two months of 2018 taken
together, it was provisionally estimated that
the value of total retail sales increased by 15.7
per cent over the same period in2017. It was
the strongest growth in the city’s retail sales
since February 2010, when they soared 35.8
per cent in value terms and 30.6 per cent in
volume terms.
The value of sales of jewellery, watches and
clocks, and valuable gifts increased by 21.0
per cent, which was followed by sales of wearing apparel (+19.5 per cent in value).
More Chinese tourists, favourable job and income conditions seem to have boosted the retail sales. The outlook for
retail sales is expected to remain positive in the near term.

10
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What’s up in the Industry?
Lucara Recovers 472
Carat Diamond, 3rd
Largest Ever for Karowe

L

ucara Diamond Corp. recently announced the recovery of a 472 carat,
top light brown gem diamond, the third
largest diamond ever recovered from its
100 per cent owned Karowe Diamond
Mine located in Botswana.
CEO, Eira Thomas comments, “In
2018, mining at Karowe is focused
in the high value south lobe, which
consistently delivers large, high quality
diamonds in excess of 10.8
carats in size. The 472
carat is the third largest
diamond ever recovered
from the mine and will
be sold alongside other
exceptional stones recovered since the beginning of
the year as part of the first
exceptional stone tender (EST) later in
2018.”
Year to date Production Highlights:
218 specials (diamonds >10.8 carats)
recovered in Q1, the 3rd highest quarterly count on record including:
• 4 stones greater than 100 carats each
• At least 8 EST qualifying diamonds
First regular stone tender (RST) completed in March and will be reported as
part of the Q1 results on May 8, 2018.
Lucara continues to focus on maximizing value at Karowe, where a
pre-feasibility study assessing the
potential for going underground and
extending mine-life from 2026 to 2036
is well underway and progressing on
schedule for completion towards yearend.

T

Historic ‘The Farnese Blue’ diamond to be
auctioned at Sotheby’s Upcoming Auction

O

ne of the foremost historic diamonds – The Farnese Blue –
will appear on the market for the
first time in history this spring,
after having remained in the
same family for over three
centuries. The 6.16-carat pear
shaped blue diamond will be
offered in Sotheby’s sale of Magnificent Jewels and Noble Jewels (15 May,
Geneva) with an estimate of CHF 3.5 5 million (US$ 3,690,000 - 5,270,000).
Given to Elisabeth Farnese, Queen
of Spain (1692-1766), the legendary
diamond has subsequently passed
down through four of the most important royal families in Europe: Spain,
France, Italy and Austria.
Witness to 300 years of European

history, from the aftermath of the
Spanish Succession War to the fall of
the Habsburg Empire, the diamond
has travelled across the continent
for centuries. And all this time,
it was kept secretly in a royal
casket. Excepting close relatives
and of course the family jewellers,
no one knew of its existence.
Blue has often been identified as
the colour of kings and in the 17th and
18th centuries, blue diamonds were
viewed as the ultimate royal gift. Like
the famous Hope and Wittelsbach diamonds, the Farnese Blue was certainly
found in the famed Golconda mines of
India, which was the sole source of diamonds until the discoveries in Brazil
in the 1720s.

De Beers Rough Diamond Sales at US$ 520 million
for Cycle 3, 2018

T

he group’s rough diamond sales
for third sales cycle fell by 11 per
cent in 2018 on-year.
De Beers Group has announced the
value of rough diamond sales (Global
Sightholder Sales and Auction Sales)
for the third sales cycle of 2018.
De Beers’ provisional sales of rough
diamonds at the third sales cycle for
2018 amounted to US$520m which
was 8 per cent down on the $563m
reported for the second sight for 2018
and 11 per cent down on the $586m
sold in comparable third sight for
2017.

Bruce Cleaver, CEO, De Beers
Group, said: “While the second quarter of the year is traditionally a seasonally slower period, we continued
to see good rough diamond demand
in the third sales cycle of 2018 as
diamond businesses have focused on
restocking following healthy consumer
demand for diamond jewellery in the
U.S. and China.”

Rosy Blue Acquires Minority Share in Leo Schachter

he transaction is expected to close soon, the Leo
Schachter firm said in a
statement. However, details of
the transaction have not been
disclosed.
The two companies
are seeking to create operational
efficiencies by tapping into each other’s
vast processing and administrative
infrastructure around the globe with a
view to delivering even better value to
our respective clientele, said a statement.
Leo Schachter will continue to

operate independently under
the Schachter family’s majority
ownership, by its principals and
the leadership of the current
executive team.
“From its inception in the
diamond business 65 years ago,
our two families have been blessed in
identifying enduring partnerships where
hard work, merged with diverse talents
and ways of thinking, have produced
excellent results. We feel that the
relationship and collaboration which we
have enjoyed with the Rosy Blue family

for over two generations will produce a
unique and innovative platform for the
demands of today’s diamond industry,”
said Elliot Tannenbaum, Principal at Leo
Schachter in a statement.
Amit Bhansali, Managing Director of
Rosy Blue NV said in a statement., “Rosy
Blue has enjoyed a very long and trusting
relationship with Leo Schachter thanks
to our shared values built on hard work
and integrity. The forward-thinking and
responsible nature of Elliot and his team
will be a great benefit to Rosy Blue as we
navigate the evolving market.”

